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the  Waldorf-Astoria  recent- 
ly, three  hundred  leaders  in  the  helds  o£  edu- 
cation, social  welfare,  business,  industry  and 
brewing  assembled  at  luncheon  at  an  occasion 
which  promises  to  be  a  milestone,  not  only  in 
the  history  of  the  brewing  industry,  but  also 
in  the  relationship  o£  a  private  proht  industry 
to  the  public  interest. 

The  event  was  the  inauguration  of  the 
United  Brewers  Industrial  Foundation,  which 
The  New  York  Sun,  in  its  column  report  char- 
acterized as  "enthusiastically  launched  ...  for 
the  avowed  purpose  of  aligning  the  industry 
with  every  force  now  working  toward  the  im- 
provement of  social  and  economic  conditions 
in  this  country.*' 

The  occasion  aroused  and  elicited  so  much 
interest  and  so  much  comment  from  leaders  in 
education  and  social  wdfare,  as  well  as  from 
others  who  help  to  make  American  public 
opinion,  that  the  United  Brewers  Industrial 
Foundation,  in  acceding  to  requests,  has  caused 
the  speeches  delivered  at  the  Inaugural  Lunch- 
eon to  be  pubUshed  in  this  booklet. 


UNITED  BREWERS  INDUSTRIAL  FOUNDATION 


A  Statement  of  POLICIES,  PURPOSES,  FUNCTIONS 

ESTABLISHED  BY  THE  BREWING  INDUSTRY  OF  THE  UNITED 
STATES  IN  THE  INTEREST  OF  THE  PUBLIC  AND  THE  INDUSTRY 

Why  a  Foundation 

INDUSTRY  must  recoguize  its  social  responsibility  if  it  is  to  develop. 
The  future  status  of  the  brewing  industry  is  dependent  upon  its 
self-regulation  and  adherence  to  standards  and  goals  that  reflect  the 
public  interest.  The  United  Brewers  Industrial  Foundation  has  been 
organized  to  align  the  industry  with  every  force  working  for  the  pub- 
lic good  in  this  country — law  enforcement,  moderation  and  a  recogni- 
tion of  the  social  wel^e. 

The  public  must  be  placed  in  possession  of  facts  about  industries 
which  serve  it.  For  only  facts  can  be  the  basis  of  sound  judgments 
about  an  industry.  The  Foundation  plans  to  carry  out  this  function. 

The  brewing  industry  recogniza  the  vital  importance  of  its  rela- 
tionships to  the  public.  It  places  itself  and  its  future  squarely  before 
the  American  people. 

OrganizttHon 

The  United  Brewers  Industrial  Foundation  is  a  non-profit,  incorpo- 
rated membership  association,  supported  and  governed  by  die  brewers 
of  this  country.  It  is  a  separate  and  independent  institution  which 
does  not  duplicate  activities  of  escisting  brewers'  trade  associations. 

Functions 

The  Foundation  functions  in  two  ways:  [i]  To  interpret  the  public 

interest  to  the  brewers,  so  that  they  may  govern  their  attitudes  and 
actions  accordingly;  [2]  To  interpret  the  industry  to  the  public,  so 
that  the  public  may  judge  of  the  industry  on  the  basis  of  the  facts. 

[1]  Interpreting  the  Public  to  the  Industry 

The  Foundation  works  with  the  brewers  of  America  in  aligning  them 

with  the  isxaxs  striving  for  the  public  good. 

[2]  Interpreting  the  Industry  to  the  Pubug 

The  Foundation  is  a  clearing  house  of  authoritative  information  for 

the  public  on  brewing  from  every  point  of  view — economics,  health, 
nutrition  and  history. 
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UNITED  BREWERS  INDUSTRIAL  FOUNDATION 

INAUGURAL  LUNCHEON 
THE  WALDORF-ASTORIA  APRIL  14,  1937 

ADDRESSES 


AIMS  AND  PURPOSES  OF  THE 

FOUNDATION 

Colonel  Jacob  Ruppert 

Chairman,  United  Brewers  Industrial  Foundation 

TODAY  marks  a  milestone  in  the  Iiistory  of  the  brewing  industry  of 
the  United  States.  Today  we  are  launching  a  united  eSxxt  to  align 
this  great  industry  with  every  force  that  is  working  toward  the  im- 
pfrovement  of  social  and  ecmiomic  ccmditions  in  this  oiuntry.  Today 
we  are  asking  for  the  pubUc's  recognition  of  a  united  brewing  industry 
which  realizes  its  social  respcmsibiiities  and  desires  to  be  a  helpful  part 
of  the  fabric  of  the  nation. 

In  announcing  the  creation  the  United  Brewers  Industrial  Foun- 
dation, and  in  setting  forth  its  aims  and  objectives,  it  is  appropriate 
to  review  the  reasons  which  called  it  into  existence. 

Every  American  brewer  knows  that  he  is  a  member  of  an  industry 
with  a  long  and  honorable  heritage.  He  knows  that  George  Washing- 
ton had  beer  brewed  at  Mount  Vernon  .  .  .  that  William  Penn  was  a 
brewer . . .  that  seven  of  the  ^gners  of  the  Declaration  of  Independence 
were  brewers,  or  interested  in  breweries.  He  knows  that  brewing,  as  an 
industry,  and  brewers  are  highly  respected  for  their  contributions  to 
the  progress  of  temperance  in  the  Scandinavian,  northern  European 
countries  and  England. 

He  knows  that  in  the  events  leading  up  to  prohibition  there  were 
many  evils  which  he  abhorred  and  which  he  does  not  want  to  have 
repeated. 

He  knows  today  that  for  an  industry  to  survive  and  develop,  it  must 

function  in  the  pubUc  as  well  as  the  private  interest.  To  fully  recog- 
nize its  obligations  to  the  public  is  the  price  of  the  continued  and  suc- 


cessf  ul  existence  of  any  modem  industry.  An  industry,  throi^  unit^ 

and  intelligent  action,  must  tell  and  re-tell  its  story. 

The  United  Brewers  Industrial  Foundation  has  been  set  up  by  the 
brewing  industry  of  America  to  do  for  us  and  the  country  what  insti- 
tutions of  other  outstanding  industries  have  dcme. 

The  Foundation  does  not  seek  to  supplant  or  duplicate  the  useful 
activities  dt  any  other  assodaticm.  It  expects  to  draw  upon  all  oi  them 
for  information  and  assistance,  and  to  assist  them  in  turn.  Its  function 
is  to  create  a  common  cemre  where  the  full  assistance  of  the  brewers 
of  America  can  be  offered  to  all  those  foras  tdiich  operate  for  the 
improvement  of  social  and  economic  conditions  ...  where  research 
may  be  carried  on  .  .  .  and  where  authoritative  information  on  the 
public  phases  <^  the  brewing  industry  may  be  available  to  the  public 
at  all  times. 

.  The  brewers  of  America  have  contributed  over  a  billicm  doUais  in 
taxes  since  repeal.  They  are  one  of  the  largest  industrial  consumers  of 
farm  products.  They  directly  and  indirectly  employ  more  than  850,000 
persons,  and  they  are  substantial  citizens  who  sincerely  and  earnestly 
desire  to  maintain  their  industry  on  a  high  and  useful  plane. 

We  know  that  in  the  work  of  this  Foundation  we  shall  profit  by  the 
ccmstnictive  advice  and  assistance  of  every  educator,  evory  clergyman 
and  every  economist  who  knows  that  habits  and  customs  can  only  be 
omtn^ed  suid  improved  through  example  and  education. 

The  presence  here  of  the  distinguished  guests  who  grace  our  board 
encourages  us  to  believe  that  the  aims  and  purposes  of  the  Foundati<m 
have  been  rightly  conceived. 


CHAmMAN  Ruppert:  /  take  great  pleasure  in  introducing  to  you  a 

man  whose  industry  has  profited  by  self-government,  the  General 
Counsel  for  the  Motion  Picture  Producers  and  Distributors  of  Amer- 
ica, Mr.  C.  C.  Pettijohn.  (applause) 

SELF-GOVERNMENT  IN  INDUSTRY 

C.  C.  Pettijohn 

GenenA  Coumel,  MoUon  Picture  Produeen  mnd  Di^ributon  of  Ameriem 

MOST  people  speak  of  "self-government  in  industry"  as  something 
new  or  something  untried.  Some  of  our  industrial  statesmen  have 
referred  to  this  subject  as  an  ''experiment."  Self-government  in  indus- 
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try  has  long  been  practiced  by  individuals  and  individual  businesses. 

As  a  boy,  I  recall  that  in  the  neighborhood  where  I  was  brought  up. 
just  an  average  middle  western  neighborhood,  we  had  two  or  three 
paperhangere  and  a  cabinet  maker  with  his  UtUe  plant  located  in  the 
rear  of  his  home.  We  had  at  least  two  blacksmiths,  two  doctors,  one  of 
whom  was  my  father,  two  drug  stores,  and  three  or  four  groceries. 
Each  of  these  businesses  was  self-governed  by  the  individual  who  ran 
it.  Some  were  better  than  others,  some  more  highly  respected  than 
their  competitors  for  various  reasons.  Those  who  led  were  those  best 
self-governed  by  the  individuals  in  command. 

The  blacksmith  and  the  shoer  of  horses  and  mules  are  things  of  the 
past  It  does  not  require  any  great  imagination  to  say  that  the  auto- 
mobile industry  in  America  has  supplanted  them.  The  neighborhood 
cabinet  and  fuxniture  maker  is  a  thing  of  the  past  and  we  have  an 
American  furniture  industry  operated  with  the  same  intelligence,  but 
probably  with  not  the  same  present  troubles  and  concern  as  our  Amer- 
ican automobile  industry.  Doctors  have  not  yet  become  organized  into 
big  business.  Thdrs  wiU  always  be  an  industry  of  individuals.  Yet  we 
have  our  medical  societies  which,  with  their  hi^  regard  for  profes- 
sional ethics,  have  estabUshed  most  admirable  standards  and  main- 
tained the  profession  as  one  that  is  not  only  universally  respected,  but 
even,  I  might  say,  viewed  at  times  widi  reverence. 

As  I  understand  the  aims  and  purposes  of  your  Foundation,  you  are 
setting  up  a  central  organization,  representing  the  best  thought  of  the 
brewing  industry,  which  will  devote  itself  exclusively  to  the  mainte- 
nance of  proper  conditions  and  actions  within  its  field,  and  to  co- 
operation with  all  constructive  forces  that  are  working  for  the  public 
good  and  public  wel&re. 

This  is  quite  an  undertaking  in  an  industry  as  large  and  as  scattered 
as  yours,  but  it  can  be  done.  It  will  not  be  done  in  a  day  or  a  week. 
It  will  require  determination,  courage,  patience,  sincerity  of  purpose 
and,  most  important  of  all  and  the  hardest  thing  to  bring  about,  a 
trust  and  confidence  in  each  other  that  petty  jealousies  and  suspicion 
cannot  corrode. 

We  know  of  the  work  of  Judge  Gary  with  his  industry.  You  and  I 
know  something  about  a  gentleman  named  Kenesaw  Mountain  Landis 
and  his  great  organization.  I  happen  to  know  something,  by  reason  of 
fifteen  years  plus  service  at  the  side  of  Will  H.  Hays,  of  what  he  has 
accomplished  and  his  organization  has  accomplished  in  his  industry. 
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1  remember  that  in  1921,  which  was  the  year  before  Mr.  Hays  became 
a  showman,  we  had  a  play  running  on  Broadway  called  "Potash  and 
Perlmutter,"  in  which  Morris  said,  "I  am  going  into  the  picture  busi- 
ness," and  his  partner  said,  "It  is  not  a  business;  it  is  a  dissipation." 

Today  we  all  know  that  it  is  a  great  business,  a  prosperous  business, 
and  a  great  constructive  f<»rce  for  good,  and  particularly  for  simon  pure 
Americanism. 

Your  Foundation  will  be  judged  and  its  sincerity  and  e£Eectivenes8 
win  be  measured  not  by  what  you  proclaim  in  your  charter  or  declara- 
tion of  purposes,  but  by  your  actions  and  activities  during  and  after 
you  have  passed  through  die  tests  of  actual  accomplishment.  Your 
ability  to  accomplish  your  aims  and  to  secure  public  approval  will 
depend  largely  on  the  willingness  oi'  the  individual  members  of  your 
industry  to  maintain  in  their  day-to-day  opoations  the  same  ideals 
i^hich  guide  your  associational  efforts.  Whether  or  not  you  attain  and 
retain  the  support  <^  those  who  believe  in  your  aims  depends  upon 
your  Foundation,  like  every  other  organization  devoted  to  industrial 
betterment,  securing  and  continuing  to  hold  the  imdivided  ail^;iance 
of  every  member  of  your  industry  to  your  high  purposes. 

Never  before  has  the  American  public  been  so  interested  in  and  so 
critical  of  the  processes  and  repercussions  of  every  organized  business. 
Industries  today  are  being  more  and  more  Judged,  not  on  their  in- 
trinsic worth  and  merit,  but  by  their  contribution  to  the  comfort,  con- 
venimce,  and  pleasure  of  the  public,  and  their  readiness  and  ability  to 
adapt  themselves  to  changing  trends  in  public  taste  and  public  de- 
mands. Today  every  sensible  national  industry  recognizes  that  it  has 
no  more  important  problem  than  the  attainment  and  preservaticoi  <rf 
the  respect  and  confidence  of  the  public  it  serves. 

The  creation  of  this  Foundation  by  the  brewing  industry  is  evidence 
that  you  have  determined  to  condua  your  a&urs  in  such  a  manner  as 
to  deserve  public  support  and  confidence.  You  have  your  problems,  of 
course.  However,  ahd  without  going  into  detail,  I  have  known  other 
industries  saddled  with  more  serious  problems  and  divergent  interests 
which  have  emerged  ftom  that  condition  o£  a£Eaiis  with  great  credit.  I 
believe  that  you  have  not  only  the  integrity,  but  the  vision,  intelli- 
gaM%,  and  the  latent  man-power  among  you  properly  to  appraise  and 
rightly  handle  your  industry's  affairs.  In  that  endeavor  you  will  have 
the  sympathetic  support  of  all  thoughtful  citizens  who  have  for  their 
ultimate  goal  not  only  the  solution  of  their  own  individual  problems. 
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but  the  improvement  of  social  and  economic  conditions  in  this  great 

land  of  ouxs. 

I  wish  you  success.  I  believe  you  will  attain  it. 


Chairman  Ruppert:  We  are  very  proud  to  have  with  us  today  a 
former  Ambassador  to  Germany,  who  has  recently  been  appointed 
special  Ambassador  to  the  Court  of  St.  James  to  represent  the  United 
States  at  the  coronation  of  the  King,  Honorable  James  W.  Gerard. 
(applause) 

KEEPING  THE  BREWING  INDUSTRY 
IN  STEP  WITH  THE  LAW 

Honorable  James  W.  Gerard 

Former  Ambassador  to  Germany, 
Special  Ambasmdor  to  the  Court  of  St.  James 

IN  THE  fourteen  years  when  Personal  Liberty  was  the  captive  of  Intol- 
erance, there  was  built  up  in  this  country  an  invisible  empire  of 
crime. 

We  still  sufEer  from  the  gangster  rulers  of  that  empire  who,  today, 
are  the  bank  robbers,  the  kidnappers,  the  holdup  men,  and  the  mur- 
derers once  engaged  in  the  illegal  traffic  in  liquor. 

That  empire  must  not  be  revived.  And  against  the  intolerance 
which  created  that  empire,  the  best  defense  is  that  the  brewing  indus- 
try itself  be  above  suspicion,  and  most  carefully  and  cheerfully  a»nply 
with  all  regulations  and  laws. 

There  was  before  prohibition  too  dose  a  connection  between  the 
brewing  industry  and  the  saloon.  I  know  because  one  of  my  law  part- 
ners was  for  a  time  receiver  of  a  prosperous  brewing  company  in  the 
Court's  hands  because  of  internal  quarrels  among  its  owners,  and  I 
know  how  close  was  the  alliance  between  brewer  and  saloon.  Those 
.  days  must  not  come  back,  and  the  brewers  producing  a  good,  healthy, 
attractive  beverage,  must  win  public  approval  both  by  the  excellence 
and  purity  of  their  product,  and  by  their  strict  obedience  to  law.  They 
must  unite  to  discipline  and  expose  any  one  of  their  number  who  by 
illegal  acts,  by  unfair  competition,  risks  injury  to  all. 

With  this  FoundatiMi  as  a  united  front  against  such  abuses,  with 
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public  confidence  and  public  support,  with  a  campaign  of  education 
to  teach  those  who  during  prohibition  abandoned  the  heakh-giving, 
clear,  amber  drink  of  the  gods  for  more  deleterious  beverages,  the 
good  old  jolly  King  Gambrinus  will  once  more  come  into  his  kingdom 
to  the  profit  of  the  industry  and  the  satisfaction  of  the  people,  bringing 
moderation  and  true  temperance  as  handmaids  in  his  train. 


Chairman  Ruppert:  We  shall  now  have  the  pleasure  of  hearing 
from  a  man  who  has  been  Executive  Editor  of  the  old  New  York 
World,  President  of  RKO,  and  a  member  of  the  War  Industries  Board, 
Mr.  Herbert  Bayard  Swope.  (applause) 

A  PUBLIC  VIEWPOINT  ON  THE 
BREWER'S  PROBLEM 

Honorable  Herbert  Bayard  Swope 

Former  ExeetUwe  Editor »  The  World,  New  York 

I AM  glad  to  be  here  to  testify  to  my  faith  in  PubUc  Opinion,  for,  after 
all  the  verbiage  is  cleared  away,  that  is  what  this  Foundation  seeks 
and  by  which  it  will  Uve  or  die. 

There  is  only  one  way  to  win  the  support  of  PubHc  Opinion.  That 
is  to  deserve  it.  And  the  way  to  deserve  it  is  to  have  a  sound  public 
policy. 

Public  Policy  does  not  mean  Public  Relations.  There  is  confusion 

on  this  thought.  The  confusion  frequently  is  accentuated  by  wrong 
emphasis.  Sometimes  it  is  stressed  through  ignorance.  These  two  fac- 
tors. Public  Policy  vs.  PubUc  Relations,  may  be  poles  apart. 

Public  Policy  has  to  do  with  soundness.  PubUc  Relations  too  fre- 
quently deals  with  mere  expediency.  A  sound  public  policy  in  indus- 
try, in  politics— in  all  of  our  social  and  economic  activities— 4s  the 
result  of  careful  consideration  and  right  thinking.  Sometimes  it  comes 
through  trial  and  error,  but  the  greater  part  of  the  battle  can  be  won 
by  a  sure  analysis  with  motives  searched  and  service  to  the  public 
stressed.  Out  of  service  flows  profit.  Profit  cannot  continue  if  service 
is  not  rendered  first. 

On  the  other  hand,  too  often  pubUc  relations  consist  not  of  gilding 
the  lily,  but  of  painting  the  skunk  cabbage.  Too  often  public  rela- 

7 


dons  ignores  iinderlying  truths  and  concerns  itself  only  with  painting 
a  pretty  picture.  Too  often  it  consists  of  selling  a  thing  as  is,  instead 
of  making  that  thing  wholesome  and  sound. 

For  this  Foundation — for  any  enterprise  of  a  similar  nature — to  be 
successful,  it  must  deserve  success.  That  can  be  done  by  searching  out 
the  evils  within  the  industry,  burning  them  out  and  insulating  against 
thdr  repetiticKL 

With  that  clean-up  process  a  constant  factor  in  the  program,  I  have 
no  doubt  that  your  public  relations  will  be  bettered,  and  will  remain 
so.  It  will  be  far  easier  to  persuade  the  public  that  you  are  doing  a 
worthwhile  job  by  actually  making  the  job  worthwhile,  than  it  will 
be  by  merely  pretending  it  is  worthwhile. 

This  is  no  coroner's  inquest.  This  meeting  has  to  do  with  life,  not 
death.  It  is  of  no  concern  to  discuss  the  manner  in  which  prohibition 
was  slipped  over  the  country.  But  I  may  be  pardoned  a  brief  minatory 
note  when  I  say  that  in  that  debacle  there  was  a  share  of  blame  to  be 
attached  to  certain  practices  in  the  brewing  industry,  which  accepted 
and  worked  on  rotten  political  affiliations.  I  doubt  that  such  a  need 
ever  existed.  I  am  certain  the  process  can  no  longer  be  followed.  The 
brewers  know  this.  Today's  meeting  is  proof  of  it,  and  I  believe  the 
politicians  have  learned  it,  too. 

I  like  brewers.  I  like  beer  and  other  forms  of  mild  stimuli.  But, 
above  all,  I  like  personal  freedom.  I  was  for  many  years  associated 
with  a  newspaper— The  New  Ywrk  Worldr— which  never  stepped  its 
fights  on  prohibition.  It  did  not  believe  that  morals  could  be  legis- 
lated into  the  public.  It  did  not  believe  there  was  a  moral  question  in- 
vcdved  in  prohibition.  I  think  die  newspapers  had  a  large  part  in 
bringing  about  the  eventual  repeal.  It  was  a  triumph  of  public  <^in- 
ion,  plus  extra  pressure  of  an  economic  nature. 

That  public  opinion  now  favoring  your  cause  can  be  kept  favorable 
only  by  deserving  it.  Let  us  hope  diat  this  Foundation  will  be  a  means 
to  Uiat  end. 
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CHAntMAN  Ruppert:  /  am  sure  that  you  all  regret,  as  much  as  I  do, 

the  illness  of  Dr.  Warren  M.  Persons,  former  Professor  of  Economics 
at  Harvard  University,  which  prevents  him  from  being  with  us.  He  has 
asked  that  his  paper  be  read  by  Mr,  Stanley  J.  Quinn.  (applause) 

Mr.  Quinn:  This  is  what  Dr.  Persons  would  have  said  if  his  health 
had  permitted  him  to  be  here: 

THE  ECONOMIC  ASPECTS  OF  THE 
BREWING  INDUSTRY 

Wakren  M.  Persons,  Ph.D. 

Formerly  Professor  of  Economics,  Hatvard  University 

THE  only  sound  economic  method,  that  I  know  of,  to  abolish  the 
omsumption  of  beer  is  to  offer  consumers  a  moderate-priced 
beverage  which  they  prefer  to  beer.  Other  methods,  whether  high  tax- 
ation or  prohibition,  are  certain  to  create  illegal  beer,  produced  and 
sold  consumers  by  law  breakers. 

No  legislation  can  disestablish  the  physical  tact  that  alcohol  is  readily 
produced.  No  police  power  is  powerful  enough  to  counteract  the  eco- 
nomic forces  set  into  action  by  high  taxation  or  prohibition. 

The  per  capita  production  of  beer  in  1899  was  15  gallons.  Fifteen 
years  later  it  reached  the  maximimi  of  s  1  gallons  per  capita.  While 
population  increased  30  percent,  beer  production  had  risen  40  percent. 

This  seems  like  a  large  increase,  but  in  comparison  with  the  in- 
crease in  other  brandies  of  manufacture  it  was  moderate.  The  physical 
increase  of  all  manufactures,  according  to  census  figures,  during  the 
fifteen  years  preceding  the  war  was  over  70  percent.  All  the  great 
manufacturing  groups,  except  leather  and  lumber,  increased  more 
rapidly  in  output  than  did  malt  liquors. 

Increasii^  per  capita  production,  making  possible  increasing  per 
capita  consumption,  is  the  leading  feature  of  a  progressive  eamomic 
society  applying  new  and  more  efficient  ways  of  providing  goods  and 
services  which  consumers  demand. 

In  the  fiscal  year  1936,  tax-paid  withdrawals  of  beer  amounted  to 
nearly  49,000,000  barrels  for  a  population  of  128,000,000.  This  indi- 
cated a  consumption  of  12  gallons  per  capita,  below  where  we  were 
in  1 899.  But  people  wanted  at  least  that  much  beer,  for  they  bought  it 
in  preference  to  other  beverages. 
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Ck>iisumers  still  want  beer  i£  they  can  afiEord  it,  just  as  they  want 
oranges,  lettuce  and  truck  crops.  And  they  are  showing  that  they  want 
beer  in  cans  and  bottles.  Practically  the  entire  increase  in  tax-paid 
withdrawals  of  beer  between  the  fiscal  years  1935  and  1936  was  with- 
drawn tat  canning  and  botthng. 

During  the  last  five  months  of  1936,  beer  withdrawn  in  cans  and 
bottles  was  50%  more  than  during  the  corresponding  months  of  1935. 
Indications  are  that  consumers  still  want  beer,  in  increasing  amounts, 

in  cans  and  bottles. 

This  want  of  consumers  can't  be  taxed  or  prohibited  out  o£  ex- 
istence. 


Chairman  Ruppert:  Our  next  speaker  is  a  former  President  of  the 
New  York  Produce  Exchange,  who  is  well  qualified  to  tell  us  of  the 
interest  which  the  farmer  of  the  country  has  in  the  purpose  of  this 
Foundation,  Mr.  Herbert  L.  Bodman.  (applause) 

BREWING  AS  AN  OUTLET  FOR 
FARM  PRODUCTS 

* 

Herbert  L.  Bodman 

Former  President,  New  York  Produce  Exchange 

A  DAY  or  SO  ago,  I  called  up  the  Waldorf  management  o£E-hand  and 
A  asked  them  what  the  acreage  of  the  Starlight  Roof  was.  Well, 
they  are  pretty  apt  at  answering  questions,  and  they  told  me  right  ofiE, 
one-seventh  of  an  acre.  One-seventh  of  an  acre  is  just  the  area  that  a 
feirmer  has  to  cultivate  to  supply  you  gentlemen  with  the  barley  for 
three  barrels. 

Pyramiding  that  demand,  the  farmers  each  year  have  to  cultivate 
5,000,000  acres  for  you  gentlemen.  Forty  thousand  average  size  farms 
in  the  United  States  would  have  to  dedicate  dieir  whole  arable  acreage 
to  your  demand.  Now  that  sounds  like  a  lot.  It  is  a  lot,  but  it  is  not 
enough.  You  have  got  to  do  better. 

The  last  two  years  we  have  had  two  crop  failures,  <me  after  the 
other— plus  restriction,  plus  soil  conservation.  In  the  meantime  we 
have  had  those  two  drought  years.  I  am  going  to  make  a  prediction. 
I  may  not  be  much  of  a  prophet,  but  I  am  going  to  say  just  this:  It  is 
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going  to  rain  in  the  West,  and  when  it  does,  they  are  going  to  raise  lots 
more  barley.  When  they  do  raise  more  wheat  and  barley  and  oats,  we 
in  the  meantime  have  lost  <nir  markets  abroad  to  other  nations  and 
other  farmers,  and  those  other  nations  and  other  farmers  are  going  to 
insist  that  they  retain  that  market  of  ours.  We,  therefore,  must  find 
further  use  for  our  agricultural  products. 

What  to  do  with  the  surplus?  That  is  going  to  be  the  problem,  and 
we  are  going  to  have  to  face  it.  Drought  is  not  going  to  continue  to 
save  the  face  of  agricultural  planners. 

As  a  descendant  of  New  England  farmers  and  as  a  farmer  myself  in 
my  early  days,  I  hate  to  accommodate  myself  to  a  cowardly  economy  of 
scarcity.  Why  not  strive  to  adapt  ourselves  to  a  courageous  economy  of 
abundance?  Why  should  not  every  one  in  the  United  States  have  ade- 
quate clothing,  shelter,  food  and  drink?  Let's  bend  our  public  and 
our  private  policies  toward  increased  consumption. 

Now  Miss  Davison  is  going  to  tell  you,  I  believe,  after  I  sit  down,  of 
the  new  uses  for  agricultural  products  and  of  the  utilization  of  agri- 
cultural products,  and  I  am  well  aware  that  the  research  laboratories 
of  this  country  and  the  industrial  laboratories  are  bending  their  efforts 
toward  finding  a  new  use  for  our  agriculture;  but  they  haven't  got  very 
far  and  they  can't  get  far  quickly.  They  have  found  that  dolls  can  be 
made  from  soy  beans,  but  what  the  farmers  of  this  country  will  want 
next  year  and  the  year  afterward  is  an  increased  demand  for  the  prod- 
ucts they  are  already  raising  and  they  are  going  to  have  to  market 
I  would  rather  see  an  existing  demand  for  necessities  increased  than  a 
long,  laborious  process  discovered  of  finding  new  products. 

Now  in  case  you  might  doubt  that  malt  and  beer  and  barley  are 
necessary,  I  am  going  to  read  you  the  translation  of  a  letter  sent  us  in 
1917  by  a  town  in  the  occupied  area  of  Belgium. 

"Milmine  Bodman  8c  Co.  Inc. 
Dear  Sirs: 

The  years  past  we  bought  malt  from  your  goodselves.  We  are  now 
truly  in  a  situation  desperate.  We  have  no  malt  and  therefore  no 
beer.  It  is  known  to  you  the  water  of  this  vicinity  is  very  bad  for  the 
health.  It  has  been  bad  so  since  five  hundred  years.  We  will  pay  you 

two  times  the  existing  price  for  a  full  cargo  of  malt  delivered  our 
town.  It  is  our  idea  you  approach  the  British  control  through  your 
ambassador  and  remind  the  control  the  Germans  have  always  disliked 
the  taste  oi  our  beer." 
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As  the  sale  at  twice  the  current  price  meant  half  a  million  dollars 
profit  we  made  the  attempt  but  it  was  futile.  In  those  days  they  were 
hard  up  in  Belgium,  but  beer  was  an  acknowledged  necessity.  Gentle- 
men, I  hope  this  Foundation  increases  the  stocks  of  beer  and  the  pro- 
duction of  barley  so  that  we,  in  this  country,  may  never  find  ourselves 
in  a  Uke  "situation  desperate." 


Chahiman  Ruppert:  Our  next  speaker  is  a  woman,  trained  and  ex- 
perienced in  the  field  of  home  economics.  I  take  great  pleasure  in  pre- 
senting the  Director  of  the  HertUd  Tribune  Home  Institute,  Miss 
Ehise  Davison,  (apfiauss) 

BEER  IN  THE  HOME 

Eloi&e  Davison,  M.S.,  Iowa  Sute  College 

Director,  New  York  HerM  Tribune  Home  ItuHtuU 

DOWN  through  the  eons  from  fig  leaves  to  dinner  jackets,  beer,  the 
golden  beverage  of  the  gods  and  the  fortunate,  has  sparkled  on 
civilized  tables. 

Beer's  origin  is  hidden  in  the  mists  of  antiquity.  But  the  first  his- 
torical records  speak  of  brewing  as  a  well-developed  art,  so  it  is  not  im- 
probable to  suppose  the  art  of  brewing  as  old  as  the  knack  of  hewing. 

This  "Tonight-at-Eight-thirty"  generation  was  in  pinafores  and 
pink  hair  ribbons  when  beer  made  its  sudden  demise.  Now  that  the 
brew  has  returned  to  the  home,  women  are  eyeing  it  hopefully  and 
asking  what  can  it  do?  How  does  one  serve  it  is  one  thing,  but  what 
Uterally  thousands  of  homemakers  demand  to  know  (editors  erf 
women's  magazines,  editors  of  women's  syndicate  pages  attest  to  this 
fact),  is,  what  is  beer's  place  in  the  diet.  Is  it  a  healthful  beverage?  If 
so,  why?  and  something  else  they  clamor  to  learn,  is  that  almost  lost 
art  of  Colonial  beer  cookery. 

In  the  days  when  our  young  RepubUc  was  fathered  by  General 
George  Washington,  beer  was  a  part  <rf  every  meal.  For  aknost  a  cen- 
tury to  follow,  beer  went  on  the  table  as  regularly  as  bread.  A  brew 
house  was  an  essential  part  of  the  household  and  beer  was  regarded  a 
liquid  food.  When  Colonial  ladies  in  their  embroidered  mulls  sat  in 
the  shade  of  the  mulberry  to  talk  as  wcnnen  will,  of  what  things  pleased 
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their  lords — they  spoke  of  beer  in  a  reverent  way,  mentioning  how 
Mrs.  Ferris  at  the  tavern  cooked  a  Virginia  ham  with  beer  in  a  manner 
that  the  gentlemen  liked.  They  spoke  o£  a  new  slaw  made  with  a 
dressing  tanged  with  beer.  "The  way  to  a  gentleman's  heart,"  and  diey 
nodded  gravely  at  the  thought. 

"Season  with  beer,"  appeared  as  often  in  their  treasured  cook  books 
as  it  does  today  in  cook  books  on  the  Continent.  Beer  went  to  the  table 
as  regularly  as  meat  and  potatoes.  Beer  was  known  intimately,  not 
merely  as  a  beverage  but  as  an  important  ingredient  to  cookery.  The 
sight  of  beer,  the  smell  of  beer,  the  taste  of  beer  was  as  common  to  the 
senses  as  sassafras  tea,  winesaps  mellowing  in  the  bin,  that  frugal  fra- 
grance of  gingham  or  the  clean  chaste  smell  of  starch. 

No  Colonial  lady  need  ask  beer's  place  in  the  diet.  No  <me  had  to 
count  beer's  calories  for  her.  And  if  one  of  the  obliging  test  tube  cooks 
had  come  along  a  century  too  soon  with  the  inf ormatioa,  grandmother 
would  have  given  a  disgusted  retort.  These  early-time  cooks  knew  by 
the  smell,  the  tingling  taste,  the  living  life  of  it,  that  beer  was  good 
for  the  inner  man,  bodi  the  stomach  and  heart  of  him.  They  knew 
what  was  in  it,  for  they  made  the  brew  themselves.  Most  every  good 
housewife  had  innumerable  recipes  for  small  beer  and  usually  her 
own  pet  recipe  which  she  guarded  carefully. 

Better  Uving  is  the  spirit  of  our  present  age.  With  more  leisure,  more 
time-saving  equipment,  women  have  more  time  for  friends  at  their 
table.  But  today's  homemaker  has  a  more  inquiring  mind.  Seventy-five 
percent  of  her  food  is  prepared  outside  the  home,  merchandised  to  her 
in  packages*  bottles  and  cans.  Naturally  she  wants  to  know  what  is 
in  it.  What  will  this  food  do?  She  cannot  afford  to  trust  to  taste  alone. 
Beer,  Uke  her  milk,  her  soups,  her  bread,  comes  ready  to  use.  The 
American  woman  wants  to  know  its  purpose  in  her  home.  She  wants 
definite  facts. 

Women  in  homes  are  potentially  friendly  to  beer  and  are  large  dis- 
pensers of  beer.  The  homemakers'  interest  is  sincere,  now  that  beer 
has  been  lifted  out  of  the  red  tablecloth,  saloon  type  of  beverage,  and 
bows  to  a  beverage  that  finds  its  proper  cuUnary  niche  in  her  daily 
menus,  not  only  as  a  gracious  awnplement  to  better  living,  but  as  a 
liquid  food  with  a  nutritional  value  that  can  be  interestingly  used  in 
the  preparation  of  the  mm  than  one  thousand  meals  a  year,  which 
is  one  of  her  great  problems. 

Beer  is  back  in  the  kitchen  again  but  this  generation  of  meal-makers 
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have  still  more  to  learn  of  the  many  uncatalogued  ways  to  use  beer. 

The  world  of  beer  and  food  combinations  stretches  as  far  as  the  imag- 
ination for  any  who  will  explore  it  But  the  way  must  be  pointed  out, 
as  many  of  today's  homemakers  are  disciplined  to  do  without  it.  And 
that's  (me  big  job  ahead  for  you  who  are  dispensing  this  age-old  liquid 

food. 


CHAnukCAN  Ruppert:  We  shall  now  hear  from  a  man  who  is  Presi- 
dent of  a  great  international  news  organization,  the  President  of  a 
feature  service  and  the  head  of  a  radio  chain,  Mr.  Joseph  V.  Connolly, 

President  of  the  International  News  Service,  (applause) 

HOW  THE  PRESS 
VIEWS  THE  BREWING  INDUSTRY 

Joseph  V.  Connolly 

Pnddent,  ItOenmUonal  Newt  Service  and  King  Features  Syndicate,  Inc. 

[Mr.  Conn<»x.y,  after  expressing  his  personal  £^;reement  with 

the  aims  and  the  purposes  of  the  United  Brewers  Industrial 
Foundation,  expressed  the  attitude  of  the  Hearst  publications 
by  reading  the  following  telegram  to  him  from  William  Ran- 
dolph Hearst:] 

"I  am  glad  you  are  going  to  make  an  adchess  to  the  brewers. 

"The  policy  of  our  papers  has  always  been  in  favor  of  light  wines 
and  beer. 

"We  urged  that  policy  before  Prohibition,  and  condemned  the 
excessive  use  of  strong  alcoholic  liquors. 

"Of  course  we  lost  a  lot  of  advertising,  and  even  reputable  hotels 
took  their  announcements  away  fxom  us  because  they  said  that  we 
were  interfering  with  their  business. 

"However,  Prohibiticm  soon  inteiiered  with  their  business  a  lot 
more  than  our  papers  had. 

"And  something  akin  to  Prohibition  will  surely  come  in  again  if 
alcoholism  again  beccmies  a  national  menace. 

"The  evils  of  Prohibition  were  obvious. 

"But  the  evils  of  unlimited  license  in  the  sale  and  consumption  of 
hard  liquor  are  equally  obvious. 
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"But  why  do  we  have  to  resort  to  one  extreme  or  the  other? 
"Why  do  we  have  to  choose  between  two  evils,  when  it  is  possible 
to  choose  the  wholesome,  temperate  course  of  light  wines  and  beer? 

Sincerely  yours, 

W.  R.  HEARST" 


Chairman  Ruppert:  We  also  have  with  us  today  a  former  Adminis- 
trator of  the  Works  Progress  Administration  and  former  President  of 
the  State  Board  of  Social  Welfare.  He  publishes  one  of  our  leading 
newspapers,  the  New  Yorker  Staats-Zeitung  und  Herold,  Mr.  Victor 
Ridder.  (A»lause) 

SOCIAL  WELFARE  ASPECTS  OF 
THE  BREWING  INDUSTRY 

Honorable  Victor  F.  RmoER 

Publisher,  New  Yorker  Staats-Zeitung  und  Herold, 
former  WJ*A.  Administrator  for  New  York  City 

I HAVE  been  asked,  before  addressing  myself  to  the  title  of  my  talk 
today,  to  express  on  behalf  of  the  Mayor  of  this  City,  his  interest  in 
this  new  activity  of  yours.  If  through  this  Foundation  the  responsi- 
bility of  the  industry  towards  the  people  of  the  City  and  of  the  coun- 
try at  large  can  be  made  clear,  it  can  carry  the  value  of  your  great 
iiMlustry  to  the  pubUc  in  such  a  way  as  to  find  a  ready  acceptance  for 
your  ideals.  The  Mayor,  as  one  of  those  who  carried  on  the  fight  for 
the  brewing  industry  during  its  dark  days,  wants  this  group  to  reaUze 
that  he  is  still  as  faithful  to  his  responsibilities  towards  it  as  he  ever  was. 

The  story  of  the  brewing  industry  represents  one  of  the  most  inter- 
esting social  developments  of  the  past  thirty  years. 

This  country  learned  in  the  prohibition  period  that  beer  cannot 
successfully  be  denied  to  the  American  people,  that  they  m  deter- 
mined to  have  it  at  all  costs. 

With  the  end  of  prohibition  and  the  restoration  of  the  brewing  busi- 
ness as  a  law-abiding  industry,  the  problem  now  confronts  the  brewers 
of  America  of  seeing  that  the  conditions  which  were  seized  upon  to 
bring  about  the  prohibition  amendment  are  not  to  be  repeated.  The 
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new  brewing  industry  has  a  definite  contribution  to  make  to  steady 

employment  under  good  working  conditions  for  a  large  number  of 
people. 

Industries  associated  with  the  brewing  industry  are  substantial  fac- 
t09:s  in  the  nation's  development.  The  raw  materials  which  the  brew- 
ing industry  draws  from  the  farms  are  a  iactor  in  the  agricultural 
proq>erity  of  the  country  which  has  never  been  recognized  at  its  real 

importance. 

It  is  the  duty  o£  this  Foundation  to  see  that  the  Innewing  industry 

goes  forward  in  step  with  the  social  conscience  of  the  country.  This 
will  require  sodal  statesmanship  of  the  highest  oider.  The  country 
knows  that  beer  is  a  necessity  and  not  a  luxury,  and  a  proper  increase 
in  its  sales  will  make  this  industry  a  substantial  factor  in  combating 

unemployment  and  in  developing  higher  prices  for  the  farmer. 


Chairman  Ruppert:  /  consider  it  an  honor  to  present  our  next 

speaker,  who  is  Commissioner  of  Taxation  and  Finance  of  the  State 
of  New  York,  who  will  speak  on  "Brewing's  Contribution  to  the  Cost 
of  Government."  The  Honorable  Mark  Graves,  (applause) 

BREWING'S  CONTRIBUTION  TO  THE 
COST  OF  GOVERNMENT 

Honorable  Mark  Graves 

New  York  State  Commissumer  of  Taxation  and  Finance 

* 

THE  repeal  of  prohibition  ended  an  era  of  American  life  which 
will  be  remembered  by  those  of  us  who  hved  through  it  and  which 
will  go  down  in  history  as  an  outstanding  example  of  the  folly  of 
believing  that  the  personal  habits  and  morals  of  the  American  people 
can  be  regulated  by  law. 

No  one  questions  the  wisdom  of  temperance — temperance  in  all 
things  as  well  as  in  drinking.  Gmicede,  for  the  sake  of  argument,  that 
it  would  be  better  if  people  abstained  entirely  from  the  use  of  intoxi- 
cating beverages,  the  fact  remains  that  that  principle  is  not  accepted 
by  any  considerable  percentage  of  our  people.  Moreover,  it  is  oflEen- 
sive  to  a  free  people  to  be  told  what  they  cannot  eat  or  drink. 

We  need  but  recall  the  conditions  which  obtained  during  the  pro- 
hil»ticm  period  to  remember  how  locking  those  conditions  were. 
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Disrespect  for  law  existed.  Hypocrisy  was  prevalent.  Bootleggers  were 
idewed  not  as  law-breakers,  but  rather  as  life-^vers.  There  £k>wed, 
from  the  conditions  created  by  prohibition,  a  breakdown  of  law  and 
of  morals.  Government,  instead  of  receiving  important  revenues  from 
legal  traffic  in  liquors,  was  called  upon  to  spend  huge  sums  in  trying 
to  suppress  illegal  traffic,  while  bootleggers  and  racketeers  were  profit- 
ing to  the  tune  of  hundreds  of  millions  of  dollars  yearly. 

Naturally,  as  a  tax  gatherer,  I  am  interested  in  the  economic  effects, 
both  of  prohibition  and  the  repeal  of  prohibition.  Prohibition  cost 
other  tax-paying  groups  huge  sums  in  lost  revenue  and  in  the  expense 
of  enforcement;  sums  measured,  no  doubt,  in  billions — ^not  millions. 
And  that  without  promoting  the  cause  of  temperance.  The  repeal  of 
prohibition  makes  available  for  the  different  layers  of  government 
.substantial  and  very  much  needed  revenue.  Your  industry,  the  brew- 
ing industry,  has  paid  to  federal,  state  and  local  governments,  more 
than  one  and  a  quarter  billion  dollars.  In  addition,  employment  has 
been  furnished  directly  or  indirectly  to  hundreds  of  thousands  of  our 
workers.  Thereby,  th^r  purchasing  power  and  ability  to  pay  taxes  has 
been  increased.  Property  valuations  of  not  only  brewers,  but  estab- 
lishments which  sell  brewery  products  are  greater,  thus  enabling  local 
governments  to  collect  larger  real  estate  taxes  without  increasing  tax 
rates  correspondingly.  Farmers  have  benefitted  through  better  mar- 
kets for  their  grains. 

In  short,  the  repeal  of  prohibition  has  contributed  in  no  small 
measure  to  the  improvement  in  our  national  economy. 


Chairman  Ruppert;  I  wish  now  to  thank  you,  ladies  and  gentlemen, 
for  honoring  us  by  coming  here  today  to  our  luncheon.  I  also  desire  to 
thank  the  speakers,  one  and  all,  for  being  with  us  and  giving  us  the 
several  talks  which  we  have  just  heard.  I  wish  to  say  to  the  brewers  that 
they  have  listened  to  a  number  of  people,  unbiased  and  having  no  per- 
sonal interest  in  the  brewing  of  beer.  You  can  feel  honored,  therefore, 
gentlemen,  that  these  people  have  been  with  us  today.  I  hope  that  all  of 
you  brewers  will  take  under  serious  coruideration  what  you  have  just 
heard,  I  want  to  thank  all  of  you  here  personally  from  the  bottom  of 
my  heart  and  also  in  behalf  of  the  United  Brewers  Industrial  Founda- 
tion for  gracing  this  gathering  with  your  presence  and  giving  us  the 
benefit  of  your  comments  and  suggestions.  I  thank  you  all. 
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PRESS  COMMENTS 
TYPICAL  OF  MANY  OTHERS 


[R£PRINT£D  by  P£RMI$SI0N  FROM  TH£  N£W  YORR  SUN.  APRIL  ^937] 

BREWERS  BAND  TO  AID  REFORMS 


Foundation  Will  Work  for  Sociological  Gains 


OBJECT  STRESSED  AT  LUNCH 


Col.  Ruppert  Emphasizes  Long  and  Honorable  Heritage 

THE  United  Brewers  Industrial  Foundation  was  enthusiastically 
launched  today  at  a  lundhetm  on  the  Starlight  Roof  of  the  Wald<ni- 
Astoria  for  the  avowed  purpose  of  aligning  the  industry  with  every  force 
now  working  toward  the  improvement  of  social  and  eamomic  condid<nis 
m  this  country.  Its  aims  and  purposes  were  outlined  by  Col.  Jacob  Ruppert 
before  a  large  gathering  which  included  leaders  in  many  fields  of  activity. 

Col.  Ru]^pert  asked  for  the  public's  reo^jnition  of  a  united  brewing 
industry  which  realized  the  social  responsibilities  and  desired  to  be  helpful 
in  every  way.  Pointing  out  that  the  industry  has  a  long  and  hcmorable 
heritage,  he  recalled  that  George  Washington  had  beer  brewed  at  Mount 
Vernon  and  that  William  Penn  was  a  brewer;  also  that  seven  signers  of 
the  Declaration  of  Independence  either  owned  breweries  01  were  interested 
in  them. 

Brewers  have  been  highly  respected  for  their  contributions  to  the  prog- 
ress (d.  tempesrxDce  in  the  northern  European  countries  and  in  England,  he 
said,  adding  that  in  the  events  leading  up  to  prohibition  there  were  many 
evils  which  the  brewer  abhorred  and  which  he  did  not  wish  to  have 
repeated. 

Public  Service  SimsssBD 

For  an  industry  to  develop  it  must  function  in  the  public  as  well  as  the 
private  interest,  he  said,  and  fully  to  recognize  its  obligadons  to  the  public 

is  the  price  of  the  continued  and  successful  existence  of  any  modem 
industry. 

The  function  of  the  foundation,  as  he  described  it,  is  to  create  a  com- 
mon center  where  the  fuU  assistance  of  the  brewers  of  America  can  be 
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offered  to  all  diose  forces  which  operate  for  the  improvement  of  social  and 
economic  conditions,  v^iere  research  may  be  carried  on,  and  where  authori- 
tative information  on  the  public  phases  of  the  brewing  industry  may  be 

available  to  the  public  at  all  times. 

•TTie  brewers  of  America  have  contributed  over  one  billion  dollars  in 
taxes  since  repeal,"  he  said.  "They  are  one  of  the  largest  industrial  con- 
sumers of  farm  products.  They  direcdy  and  indirectly  employ  more  than 
850,000  persons,  and  diey  are  substantial  citizens  who  smcerely  and  eam- 
esdy  desire  to  maintain  their  industry  on  a  high  and  useful  plane.  We 
know  tiiat  in  die  work  of  diis  foundation  we  shall  profit  by  die  constructive 
advice  and  assistance  of  every  educator,  every  clergyman  and  every  econo- 
mist who  knows  that  habits  and  customs  can  be  controlled  and  improved 
through  example  and  education." 

DntEGTOKS  OF  Foundation 

The  directors  of  the  foundation,  in  addition  to  Col.  Ruppert.  are: 

William  Piel  and  Rudolph  J.  Schaefer,  bodi  of  Brooklyn;  Herbert 
Charles  of  St.  Paul;  G.  L.  Becker  of  Ogden,  Utah;  S.  E.  Abrams  of  Mil- 
waukee; Carl  W.  Badenhausen  of  Newarii;  Theodore  Hoffacker  of  Lowell, 
and  Adolph  Coors,  Jr.,  of  Denver. 

Speakers  at  the  luncheon  stressed  the  fact  that  the  brewers  of  America 
now  have  a  chance  to  conduct  their  business  in  acoordanoe  with  the  pub- 
lic's convictions  and  that  the  consumption  of  beer  by  the  American  people 
represents  a  practical  and  definite  step  toward  moderation  and  true  tem- 
perance, in  contrast  with  the  evils  that  obtained  under  pn^bition. 

Among  the  speakers  listed  were  Joseph  V.  Connolly,  president  of  the 
International  News  Service;  C.  C.  Pettijohn  of  die  Motion  Picture  Pro- 
ducers and  Distributors  of  America;  Prof.  Warren  M.  Persons  of  Harvard; 
Miss  Eloise  Davison,  director  of  die  New  York  Herald  Tribune  Home 
Institute;  James  W.  Gerard,  Herbert  Bayard  Swope,  Herbert  L.  Bodman, 
former  president  of  the  New  York  Produce  Exchange;  Victor  F.  Ridder, 
the  publisher,  and  Mark  Graves,  New  York  State  Tax  Commissioner. 
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[RBFKINTED  BY  PERMISSION  FROM  BROOKLYN  DAILY  £AGL£«  APRIL  l6,  IQJ?] 


NEWS  VIEWS 
By  Cleveland  Rcwraots 

Another  Temperance  Movement— Brewers  Take  Unusual 
Steps — ^Beer  to  be  Kept  Respectable — ^To  Shun  Evil 
Companions — ^When  the  Trouble  Began 

BEER  has  decided  to  be  good,  to  shun  evil  companions  and  henceforth  to 
put  itsdf  above  suspicion.  This  has  been  determined  by  the  brewing 
industry,  which  has  just  formed  the  United  Brewers  Industrial  Foundaticm 
in  the  interest  of  the  pubUc  and  the  business  of  brewing. 

In  othor  words,  the  brewers  of  beer  do  not  want  to  be  caught  as  they 
were  when  prohibition  was  put  over^  and  they  were  made  to  su£Eer  for  the 
sins  of  others  as  well  as  their  own. 

Formation  of  the  Brewers  Foundation  is  significant.  It  shows  that  big 
business  is  learning  that  it  has  definite  social  responsibilities;  also  that 
it  is  necessary  for  a  succmfui  business  U>  find  out  the  drift  oi  public  opinicm 
and  to  conform  to  it. 

Others  besides  the  brewers  have  nodced  that  some  of  the  old  abuses  in 
drinking  are  coming  bad:.  This,  in  tinm,  is  sure  to  revive  agitation  for 
restrictions  on  drinking.  When  this  time  comes  the  brewers  want  beer  to 
be  dissociated  in  the  public  mind  from  hard  liquor. 

This  is  an  enlightened  attitude  for  the  brewers  to  take,  and  they  have 
gone  about  the  matter  with  candor  and  intelligence.  They  propose  to  start 
bedt  and  not  to  let  a  revived  Anti-Saloon  League  get  the  jump  on  them. 

If  brewers  and  othm  had  shown  like  appreciation  <^  the  public  and  of 
public  opinion  some  decades  ago  we  might  have  been  spared  the  whole 
messy  development  of  pn^biti<m,  boodegging,  pc^tical  omfusicHi  and 
corruption  that  kept  the  country  demoralized  for  a  decade. 

Beer  is  almost,  if  not  quite,  as  old  as  wine-making.  The  Egyptians  knew 
how  to  make  it  and  there  is  a  recoid  oi  excessive  beer  drinking  going  back 
to  the  time  of  Seti  I,  1 300  B.C.  The  Greeks  and  Romans  knew  of  beer,  but 
thouf^t  it  fit  only  for  barbarians. 

It  became  more  refined,  however,  as  the  art  of  l»ewing  developed.  The 
Romans  themselves  improved  upon  the  methods  first  used  by  Britons. 

Before  the  days  of  tea,  coflEee  and  cocoa,  beer  and  ale  had  f oimd  favor 
in  Briton  and  monks  discovered  in  the  thirteenth  century  that  the  waters 
of  Burton-on-Trent  were  especially  adapted  to  brewing. 

Pliny,  nosing  around  in  Gaul,  Spain  and  other  countries,  found  that  the 
natives  had  discovered  a  way  to  make  a  drink  that  was  peculiarly  satisfying 
to  them.  "So  exquisite  is  the  cunning  of  mankuid  in  gratifying  their  vicious 
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appetites,"  he  wrote  in  his  "Natural  History,"  "that  they  have  dius  in- 
vented a  method  to  make  water  itsdf  produce  intoxication." 

This  must  have  been  more  potent  than  die  beer  now  generally  consumed 
or  the  drinking  was  excessive.  Perhaps  what  was  needed  was  a  brewers 
foundation  to  see  to  it  that  the  beer  was  good  and  not  too  stron^y  alcoholic. 

It  must  be  remembered  that  these  early  beers  were  developed  before  die 

da^  of  ardent  spirits. 

In  this  country  beer  has  a  long  and  honorable  history.  As  the  brewers 
have  brought  out,  some  six  signers  of  the  Declaration  of  Independence 
were  brewers  or  interested  in  brewing.  Geoige  Washingum  made  beer. 
So  did  most  of  the  ladies  of  his  day. 

It  is  really  surprising  the  place  beer  had  in  the  home  m  Colonial  days 
and  afterward.  What  the  brewers  want  today  is  to  get  beer  back  in  its 
former  place  as  a  liquid  food  to  be  kept  in  the  pantry  or  m  die  refrigerator 
9lang  with  other  household  supplies. 

Americans  are  fairly  familiar  with  the  growth  and  flowering  of  the  tem- 
perance movement  in  this  country.  They  have  read  all  about  Carrie  Nation 
and  the  campaigns  against  the  Demon  Rum  that  finally  led  up  to  die 
political  maneuvers  of  the  Anti-Saloon  League. 

What  were  generally  ignored  in  diose  days  were  the  start  and  growth 
of  die  intemperance  movement.  There  was  litde  intemperance  from  beer 
and  wine  drinking  during  the  many  centuries  before  the  discovery  of 
potable  spirits. 

In  the  thirteenth  century  Amoldus  de  Villa  Nova  distiUed  the  essence 

of  wine,  making  brandy.  It  was  regarded  as  a  divine  product  and  its  use 
was  limited  for  a  time.  Later,  however,  the  making  of  gin  and  whiskey 
spread  rapidly. 

In  its  more  concentrated  form  alcohol  consumption  increased  steadily 
in  those  coimtries  where  the  climate  was  severe. 

The  intemperance  movement  swept  over  Britain,  Ireland  and  Scandi- 
navia and  other  damp  and  cold  areas  of  northern  Europe  in  the  eighteenth 
century.  It  was  at  its  worst  in  £ngland  around  the  middle  of  the  century, 
when  drunkenness  became  so  prevalent  that  it  produced  a  strong  reaction. 

This  was  the  beginning  of  the  temperance  movement,  which  later  spread 
to  America  and  caused  beer  to  be  dassed  widi  ardent  spirits.  The  brewers 
don't  want  this  to  happen  again. 
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UNITED  BREWERS  INDUSTRIAL  FOUNDATION 

INAUGURAL  LUNCHEON 

APRIL  14,  1937 


ACCEPTANCES 


E.  G.  ACKERMAN 

Glass  Container  Ass0€kUhm 

A.  M.  Adams 

H0i0l  W0M  KMPhw 

JUUUS  OCHS  Adler 

General  Manager,  New  York  Times 

B.  H.  AmsNS 

Ahrens  Publishimg  C^mfmy 
Patricia  Allen 

Fictormi  Rertew 
Hon.  Elmer  F.  Andews 

Industrial  Commissiou€f,  Suut  of  New  York 
Alfred  Auerbach 

Retailing  Magazine 
M.  H.  Aylesworth 

ScrippS'Howard  Newspeipm 

Stanley  Baar 

Journal  of  Commerce 
Carl  Badenhausen 

President,  P,  Ballantine  &  Sons 

Director,  United  Brewers  Industrial  Foundation 
LUDWIG  BABR 

Hon,  Joseph  C.  Baldwin  III 

Former  N.  Y.  State  Senator 
Baymond  N.  Ball 

President,  N.  Y.  SiM  Bmkm  Ass^dmhm 
Edith  M.  Barber 

Tie  Smm 
Hartley  W.  Barclay 

Modem  Brewer 
Harry  Elmer  Barnes 

Educator  and  Writer 
Ralph  W.  Barnes 

Barron  G,  Collier,  Inc, 
Mask  Barron 

Associated  Press 
George  Gordon  Battle 
William  F.  Baumann 

Vice-President,  Hmwmd  Bnmmg  C^mfmy 
Allen  £.  Beach 

l^o^ene  Brewer 
Bertha  M.  BaCKJOt 

Dietitian 
G.  L.  Becker 

President,  Becker  Predmcts  Company 

Director,  United  Brewers  Indmhkd  Fmmdmhm 
John  E.  Beer 

Newark  Smndeif  CM 
James  A.  Beha 

State  Insurance  Board,  New  York 
Prank  A.  Belluco 

N.  y.  Alcoholic  Bewemne  C09$r0l  Bemi 
Albert  Ben jamin 

The  Amerteam  Magakme 
Hon.  Jcmin  J.  Bennett.  Jr. 

Attorney  General,  State  of  New  York 
G.  W,  Bergner 

Secretary,  Pennsyhmh  SiMr  Beewen  AtSMttUem 
Frank  C.  Biehler 

Treasurer,  Haberle  Congress  Brewing  Company 
Milton  H.  Biow 


CmomGE  Blanchard 

United  States  Beewiet*  Ass0emtien 
Paul  Block 

FttUiiker 
Hauy  J.  K.  Blom 

President,  Stewards  Assoeistiom  of  N*  Y* 
Irene  L.  Blunt 

National  Federation  of  Textiles 
Herbert  L.  Bodman 

Former  President,  N,  Y,  Produce  Exchange 
Frank  A.  K.  Boland 

Counsel,  American  Hotel  AsseekuUm 
Charles  G.  Bond 

N.  y.  C.  Aketelk  Beweroie  Coated  Baaed 

Perley  Boone 

World's  Fair 
Mrs.  Sidnby  C.  Bote 
Charles  J.  Brand 

National  Fertilher  Association 
J.  R.  Bray 

President,  Bray  Pictures  Corparodam 
Mrs.  Henry  Breckinrdgb 
William  Brennan 

New  York  World-Tele ffotm 
Charles  A.  Breskin 

Modem  Packaging 
Hon.  Henry  £.  Bruckman 

Chairman,  N.  Y.  State  ligmae  AstiMiy 
John  C.  Bruckmann 

President,  The  Brmckmamt  Company 
Hon.  Willum  F,  Brunner 

President,  Board  of  Aldermen 
Stbphbn  D.  Bryce,  Ir. 

Automobile  Manufaetiteen  Assaeiathtt,  Jjtr. 
Robert  L.  Bullard  . 

National  Security  Leagtte 
John  R,  Burton 

President,  National  Bamk  #/  Far  Raeiaway 
L.  V.  Burton 

Food  Indastries 
W.  T.  Burton 

Legal  Counsel,  Penn.  State  Brewers  Association 


Mark  A.  Cadwbll 

N.  y.  State  Hotel  Association 
Homer  N.  Calver 

The  Americme  ArMir  HaaM  Assaeiatiam 
Bob  Carter 

CUef  AmsotMcer,  WMCA 
RoBurr  Catherwood 

Mntnal  Broadcasting  System 
Herbert  Charles 

Secretary,  Theodore  Hamm  Brewing  Company 

Director,  United  Brewers  IndetsteM  Fmetndathn 
Paul  T.  Cherington 

Marketing  Expert 
Mme.  Alma  Claybuuk 
Frank  J,  Cogan 

Food  Field  Reporter 
La  Motte  T,  Comu 

Cobm  Brothers 

BmnrCouv 
Esei/yer 
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Barron  G.  Coluer 

President,  Barron  G,  Collier,  Inc. 
J.  V.  Connolly 

President.  International  News  Seenee 
Donald  C.  Coo  ley 

Literary  Digest 
Adolph  Coors,  Jr. 

President,  Adolph  Coors  Company 

Director,  United  Brewers  Industrial  Foundatton 
Arthur  S.  Cotins 

Vice-President,  Moser  attd  Catms 
Robert  T.  Crane 

SoeU  Science  Research  ConncH 
William  M.  Crouse 

Vice-President,  American  Tap-Bush  Company 
J.  P,  CURRAN 

National  Instittoe  of  Manmfarfnrert  and 
Distribntors 

•D- 

E.  S.  Danks 

The  Brewer  and  Maltster 

C.  S.  DVUtUNG 

National  Association  of  Coin-Operated  Machine 

Manufacturers 
Hon.  Thomas  Darungton 

Executive  Memker,  Congress  of  Physicians  am 
^  Surgeons 
Aaron  Davidson 

Brewers  News 
Camille  Davied 

McCeAfs  Magazine 
Eloisk  Davison 

Director,  The  Herald  Tribune  Home  Institute 
Marjorib  Deen 

Modern  Magazines 
Hon.  Wiluam  C.  Dodge 

District  Attorney,  N,  Y,  County 
Richard  W.  Doerschuck 

Treasurer,  North  American  Brenung  Company 
Lewis  Dubin 

Brewery  Age 
Arthur  E.  Duerr 

President,  George  Ehret  Brewery,  Inc. 
John  J.  Dunnigan 

Temporary  President,  New  York  State  Senate 
Roy  S.  Durstine 

President,  Batten,  Barton,  Dnrstine  and  (hhomt 

Joseph  J.  Early 

Brooklyn  TtmeS'Vnion 
Arthur  m.  East 

Foundation  Exoes^ee,  United  Brewers  Indnstriai 

Foundation 
Yyoi*  ^(Falter  T,  Eddy 

Bureau  of  Food  Sanitation^  Good  Honseiaeping 
RoscoE  C.  Edlund 

Association  of  American  Soap  ased  Gtycerene 

Manufacturers 
John  Elting 

For^ 
Jamb^  A.  ExttY 

Former  General  Counsel,  National  Associathn  of 

Manufacturers 
George  Esslinger 

Whitehall  Tatnm  Company 


John  Eichler  Fahs 

John  Eichler  Brewing  Company 
Christian  Feigenspan 

President,  Christian  Feigenspan  Beemb^  Campmsf 
C.  G.  Ferguson 

United  Brewers  Industrial  Foundation 
W.  L.  Finger 

Rubber  Manufacturers  Assoeiatian 
John  £.  Finnbran 

Benton  &  BonAes,  inc. 
Louis  C.  Fischer 

N.  y.  C.  Alcoholic  Beeeragp  Control  Board 
Kathaunb  Fishbr 

Good  Honakaopeng 


Edward  Fitzgerald 

Secretary,  Fitzgerald  Brothers  Brewing  Company 
William  £.  Fitzgbraijd 

President-Treasurer,  Fitzgerald  Beos.  Brewing  Co, 
Mary  T.  Fitzpatrick 

N.  y.  C.  Alcoholic  Beoermge  Control  Board 
Donald  Flamm 

President,  lnter*City  Broadcasting  System 
Horace  C.  Flanigan 

Manufacturers  Tmst  Company 
G.  C.  Fung 

Hotel  Industry 
Hon.  Edward  f.  Flynn 

Secretary  of  State,  State  of  New  York 
Hon.  Samuel  J.  Foley 

District  Attorney,,  Bronx  Cmenty 
Bbrtina  Fouz 

Vogue 
Ernest  Forranti 

Lackawanna  Beer  attd  Ale  Corporation 
Ira  S.  French 

Buffalo  Eeening  News 
James  L.  Fri 

Toy  Manufacturers,  Uttited  States  of  America 
John  A.  Friday 

President,  Duquesne  Benektg  Compatty 
Irving  Friedman 

Secretary,  Kings  Brewery,  Inc. 
Edwin  S.  Friendly 

Business  Manager,  The  Sun 
Hon.  Wiluam  G.  Fullen 

Giaeeman,  N.  y.  5lMr  Tmnut  Commission 


H.  E.  Galvin 

Brooklyn  Chamber  of  Commerce 
A.  D.  Gannon 

Milwaukee  Journal 
Rev.  Robert  I.  Gannon,  S.  J. 

President',  Pordham  University 
Max  Gans 

Gans  Advertising  Agency 
Olaf  Gates 

United  Brewers  Industrial  FonndaSion 
Hon.  William  F.  X.  Geoghan 

District  Attorney,  Kings  County 
Hon.  James  W.  Gerard 

Special  Ambassador  to  sie  Coetrt  of  St*  Jamos 
Charles  A.  Glabau 

Bahers  Weekly 
lOts.  C  Houston  Goodw 

Forecast  Magazine 
Ambua  Grant 

National  Organixasion  foe  MIfr  MmM  Nnesmg 
Lulu  G.  Graves 

Consultant  in  Nutrition 
Hon.  Mark  Graves 

President,  N.  y.  State  Tan  Commission 
Thomas  D.  Green 

American  Hotel  Association 
A.  B.  C^konump 

Spirits 
Charles  W.  Gretz 

_  Fresiehnt,  WBBam  Gretx  Brewing  Company 
Rmft  Grimm 
Former  Special  Assistant  to  Secretary  of  Treasney 

Glenn  Griswold 

Bnsiness  Week 
George  W.  Guckelberger 

Secretary,  Stegmaier  Brewing  Company 
EuZABvnt  Guiltord 

Metropolitan  Life  Insuumee  Compasty 
Charles  T.  Gwynne 

Chamber  of  Commerce,  State  of  New  Yoet 

•H* 

GUSTAVE  HaFER 

President,  Mostssfaetims  ami  Dealers  Leag/no 
of  N.  y. 
T.  C.  Haffenreffer 

eyoeemOmeg  oeegwerwSfor  week 
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Hon.  Edward  J.  Halter 

Legislative  Counsel,  N.  Y.  Stai0  Brewm  Assom$$0m 
C.  Eugene  Hames 

St.  Reg,is  Hotel 
WiLUAM  Hamilton 

L»rd  and  Thomett 
Joseph  R.  Hamlen 

Vice-President,  Albert  Frank-Guenther  Law 
Cou  John  S.  Hammond 
Hugh  Harley 

United  Brewers  Industrial  Foundation 
Hon.  Charles  H.  Harnbtt 

Commissioner  of  MotorVehid^s,  Sm*  •/  N^tmYM 
Hon.  George  U.  Harvey 

President,  Borough  of  Queens 
Hsmxr  E.  Hawkes 

Dean,  Columbia  CMeg€ 
Carroll  Hayes 

N.  y.  C.  Alcoholic  Be90ntge  Comirol  Board 
Warner  S.  Hays 

National  Slate  Association 
W.  R.  Hbarst,  Jr. 

Publisher,  New  York  Amoricam 
Hans  Heinrichs 

Hans  Heinrichs,  Inc. 
John  Eichler  Heintz 

Vice-President,  John  Michler  Brewing  Company 
Richard  A.  Hensler 

Secretary,  Joseph  Hensler  Brtwing  Company 
Biinore  M.  Herrick 

National  Labor  Relations  Board 
Joseph  T.  Hig^s 

Collector  of  Internal  S#fiM»f,  ird  N.  Y.  Di$$nct 
Albert  P.  Hill 

Albert  P.  Hill  Company,  Inc. 
Walter  R.  Hine 

/.  Walter  Thompson  Company 
Ralph  Hitz 

President,  National  Hotel  MMU$gememf,  lnc» 
Hon.  William  Hodson 

Commissioner  of  Public  Welfare,  City  of  N.  Y. 
AtBEHT  F.  Hoffman 

Hoffman  Beverage  Company 
Franus  G.  Hubbard 

President,  Kimball,  Hmbhard  and  Powel 
Alice  Hughes 

New  York  American 
K.  T.  Huntington 

U^l  Mattagememt  Mag^sAw 
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David  James 

Lackawanna  Beer  and  Ale  Corporation 
Wallace  F.  Jansebn 

The  Glass  Packer 
Alvin  Johnson 

Director,  New  School  for  Social  Research 
A.  W.  Johnson 

Swift  &  Company 
Earl  J.  Johnson 

United  Press  Associ^tM 
Elmer  R.  Jones 

President,  Wells  Fargo  and  Company 


E.  M.  Kaiser 

New  York  Kiwanis  CM 
Louis  M.  Kaufmann 
L.  S.  Kellby  ,  ^  _ 

United  Brewers  Imtmstrid  PoandaSton 
John  C.  Kelly 

Kelly,  Nason  &  Winsten 

DoftOTHY  KbNYON  ^    ,  ^.       ,  „ 

Depttty  Commisswmr  af  Lecotues,  Csty  af  N.  r • 
Esther  Icimmel 

Pictorial  Review 
David  H.  Knott 

Chairman,  The  Knott  Corporation 
John  Koenig 

Presidotet,  City  Brewing  Company 


W.  C.  Krueger 
Prtsidcnt,  C.  Kmigcr  Brewing  Compmy 

Edward  V.  Lahey 

Massachusetts  Brewers  Association 
Euzabbth  Lainb 

Counsel  for  Moderation 
John  A.  Largay 

Largay  Brewing  Company,  Inc. 
G.  Le  Boutiluer 

Vice-President,  Pennsylvania  Ratlroad  Company 
At  Paul  Lefton 
Al  Paul  Lefton  Company,  Inc. 

EkANK  W.  LeNZ 

New  York  Telephone  Company 
Isaac  Don  Levine 

New  York  American 
Hon.  Samuel  Levy 

President,  Borough  of  Manhattan 
Sam  a.  Lewisohn 
Chairman  of  Board,  American  Managemont 
Association 
Alfred  Liebman 

Treasurer,  Liebman  Breweries 
Julius  Liebman 

President,  Liebman  Breweries 
G.  Walter  Lindsey 

Trades  Advertising  Agency 
Chaslss  H.  LiPSBrr 

Brewers  News 
Arthur  H.  Little 

Printers'  Ink 
Dan  Loeb 

Brewers  News 
Jacob  Loewer 
President,  V.  hoowofs  Gnmhrinns  Brewery 
Company 
Harlan  Logan 
Editor  and  Publisher,  Scribner's  Magazine 

Robert  E.  Long 

New  Jersey  State  Brewers  Association 

WiLUAM  LUCAA 

Generai  Manage,  lUihsnm  mtd  Hormmn  Browing 

Company 
Hon.  James  J.  Lyons 
President,  Borough  of  Bronx 

Thomas  H.  MacDonau) 

United  States  Burean  of  Pnblic  Roads 
Bernarr  Macfadden 

President,  Macfadden  Publications 
F.  A.  MacNutt 

President,  Queens  Chamber  of  Commerce 
Jeremiah  T.  Mahoney 

Jurist 
John  Malinowski 

President,  Franklin  Brewing  Company 
Dorothy  Malonb 

New  York  American 
Ruth  Malonb 

Special  Writer 
George  F.  Mand 

President,  Bronx  Chamber  of  Commerce,  Inc, 
Harry  A,  Manley 
Manager  and  Treasnm,  Tho  Cttaehorumd 
Brewing  Company 
Edward  G.  Markert 
Assistant  Treasufor,  Haberle  Congress  Brewing 
Company 
Frank  £.  MASON 

Vice-President,  National  Broadcasting  Company 
J.  Mathew 

American  Glassware  Association 
FRANK  X.  Matt 

President,  West  End  Broming  Company 
J.  H.  Matthews 

Middle  Atlantic  Fisheries  Associtnion 
J.  Matzner 
Boer,  Wine  and  Uqnor  Wceily 


Charles  B.  McCabs 

Daily  Mirror 
Alfred  J.  McCoskbi  ,         _  ^  _ 

Chairman  of  Board,  JUntnol  Broodcatttng  Systom 

Wheeler  McMillen 

The  Country  House 
S.  P.  McMiNN 

Automotive  Merchandising 
Tristram  W.  Metcalfe^ 

Dean,  Long  Island  Vnsoormy 
D.  L.  Michaelson 

Restaurateur  and  Hotelier  Magazine 

Cyrus  C.  MiLunt 

Miller,  Bretzfelder  and  Boardman 
Hon.  William  Stanley  Miller 

President,  Board  of  Tones  and  Assessments 
D wight  Mills 

Vice-President,  Kenyon  and  Ecnoardt 
James  Monahan        ^.  ,  ^ 

Vice-President,  New  Yorit  Womon 
Laurence  P.  Monahan 

Pittsburgh  Brewing  Company 
louis  B.  montfort  ,  ,  ^  • 

General  Counsel,  Cromm  Mannfacturers  of  Amertca 

John  F.  Moorb 

Attorney 
Winifred  Moses 

Food  Consultant 
Hon.  Paul  Moss 

Commissioner  of  Ltctnses,  Cuy  of  Now  York 

John  Mossironi 

Chef  de  Cuisine  Association,  Inc. 
J.  C.  MUMA 

Cincinnati  Bn^nseor  Bnrean 
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George  W.  Naumboto 
Emmet  Hay  Naylor  ^  ^     i  ^ 

Writing  Paper  Mannfoetnrers  Associatton 

Louis  P.  Neuweiler 

President,  L,  P.  Neuwetler  s  Sons 
E  H  Nibs 

ProHdont,  N.  Y.  Stemirds  &  Caterers  Association 

H.J.  O  Brien 

The  Wall  Street  Jonmal 
Morgan  J.  O'Brien 

Conhoy,  Hewitt,  O'Brien  &  Boardman 
Richard  Oetebs         .    ^     -  > 

Allied  Beverage  Snpfiy  Assoctation 
C.  Barron  Otis 

American  Banker 
WluiAM  Ehret  Ottmann 

Goorgo  Ehret  Browery,  Inc. 

.p. 

Mrs.  Edgerton  Parsons 
Schuyler  Patterson 

Brewers  Board  of  Tmdo 
Fred  Paulsen 

Secretary,  City  Brewing  Company 
F.  S.  Pearson,  snd 

Country  Life 

Dr.  Warren  M.  Persons  ^  «  ^« 

Former  Professor  of  Economics,  Haroord  Untoerstty 

WiLUAM  A.  Peter 

Secretary-Manager,  Wtlltam  Peter  Brewfng 

Company 

C.  C.  Petti  JOHN         ,     ^.       _  . 
General  Counsel,  Motion  Ptctnro  Producers 
and  Distributors  of  America 
Hugh  F.  Philbin 

Barron  G.  Collier,  Inc. 
Col.  Leopold  Phiupf 

President,  Uptown  Chamber  of  Commoreo 

William  Piel 

President,  Piel  Brothers,  Inc. 
Vice  Chairman,  United  Brewers  Industrial 
Ponndation 
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Anmb  Pierce    „      .  . 
Consnltant  in  Homo  Economics 

Joseph  Platzker 

East  Side  Chamber  of  Commerce 

^'Pr'esideiu,  Motor  Tmck  Association  of  Ammrica 

George  Pugh  .  ^     .  . 

United  States  Brewers*  Assoctation 
WiLUAM  J.  Punch 

The  BtrooJtlyn  Citizen 


.Q. 

^^A^^N^r.  C.  McoltoOc  Booomg,  Conoroi 
Board 

L.  A.  Ramagb  ^  M    ^  ^  ^ 

Secretary,  N,  Y.  State  Brewers  Associatton 

Harry  E.  Rauch        „     .    ^  ^ 
Vice-President,  City  Brewing  Company 

Helen  Rogers  Reid 
New  York  HerM  Triknne 

Stanley  Resor 

President,  L  Walter  Thompson 

Hon.  John  L  Rice    ,  ,  ^.     -  . .    ^  , 

Commissioner  of  Health,  Csty  of  Now  Yort 
Hon.  Victor  F.  Ridder  ^  .       .  » 

Publisher,  New  YoHm  Staais-Zottnng  &  UoroU 
Joseph  H.  Riseley 

American  Brewer 
James  O'Connor  Roberts 
Cleveland  Rodgers 

Brooklyn  Eagle 
Armand  Rodriguez 

Daily  Mirror 
Radcuffe  Romeyn 

Vice-President,  Geare,  Marston,  inc. 
Margaret  H.  Rorke        ,  , 

Textile  Color  Card  Assoctatton 
Dorothy Rowden  ^,  ,  ^- 

American  Associatton  for  Adnit  Edncatwn 
George  E.  Ruppert 

Vice-President  and  Secretary,  Jacob  Ruppert 

Brewery 
Colonel  Jacob  Ruppert 

Chairman,  Jacob  Ruppert  Brewery 

Chairman,  Untied  Brewers  Industrial  FonnSateon 
John  W.  Russbrt 

Blatz  Brewing  Company 
Nelson  Ruttenbebg  ^ 

Counsel,  N.  Y.  State  Uqnor  AmthorOy 
Joseph  M.  Ryan 

N.  y.  State  U^Mor  Authority 
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Martin  B.  Samuels 

Bing  &  Bing 
John  Saxe 

R  J  SCHAEFER 

President,  P.  &  M.  Schaefer  Brewing  Company 

Treasurer,  United  Brewers  Indnstrtal  Foundation 
Fred  Scheer 

President,  Linden  Brewery,  Inc. 
Louis  Schlesinger 

Louis  Schlesinger,  Inc. 
Edward  Schoeneck  ^ 

N.  y.  State  Uquor  Authortty 
Adolph  B.  Schmidt  .  . 

President,  Indiana  Brewtng  Assoctatton 
Adolph  D.  Schmidt 

Vice-President,  Olympia  Brewtng  Company 
Edward  A.  Schmidt 

President,  C.  Schmidt  &  Sons,  Inc. 

RCMUOLT  SCHWARZ 

American  Brewer 
Joseph  F.  Shea 

Hotel  Bulletin 
Mrs.  John  S.  Sheppard  , 

N.  y.  State  Liquor  Authority 

£.  StNGRUEN 

Modem  Brewer 


Lillian  R.  Sire 
Chief,  Bureau  of  Ukof  Welfare,  City  of  New  York 

COURTLAND  SMITH 

Pf9S$dem,  Pathe  News 
John  Lewis  Smith 

General  Counsel,  United  States  Brewers'  Association 
AmANMft  J.  Startt 

N.  y.  Stewards  and  Caterers  Assoeiaiiam 
Gborge  J.  Stegmaur 

Fnsidemt,  Stegmakr  Bmrimg  C^mfatey 
L.  L.  Stevenson 

Detroit  News 
Jean  Stewart 

United  Brewers  Indmsifkl  Pommlathn 
George  Stone 

United  Brewers  Industrial  Foundation 
Dorothy  Straus 

N.  y.  State  Planning  Baaed 
George  Stroh.  Jr. 

Ff^sidemt,  American  Tap-Beuh  Campemy 
Hon,  Charles  P.  Suluvan 

District  Attorney,  Queens  County 

FkANK  B.  SUIUVAN 

Vice-President,  Mateager,  Amamm  Beemtmg 

John  Sullivan 

N.  y.  State  Liquor  Authority 
AfitA  Bbssie  Swann 

Woman's  Home  Companion 
Hon.  Herbert  Bayard  Swope 

famar  Estaaeiha  Bikar,  Mem  York  World 
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Marion  C  Tay&ok 

Vogue 
Stanihy  W.  Togo 

Editor,  Express  Massamger 

M.  L.  Toulme  .  .    .  ^ 

Natiomal  American  WMesaie  Grocery  Association 

J.  W.  Townsend 

Chicago  Journal  of  Commerce 
Hon.  Morris  S.  Tremainb 

N.  y.  State  Compteottoe 

J.  H.  Treuhaft 

The  Beverage  Retailer 

J.  R.  TtaVERTON 

St,  Louis  Globe-DomoefOt 
Ernest  T.  Trigg 

Na^omai  Paint,  OH  and  Varmsk  Assoeiation 
Gkmkb  F.  Trommer 

President,  John  F.  Trommer,  Inc. 
Anton  L.  Trunk 
D.  T.  Tuohig 

Childs  Company 
James  S.  Tyler 

^itmeti^ieg  ^  SeOheg 


•  V 

Hon.  Lewis  J.  Valbntine 
Police  Commissioner,  City  of  New  York 

H.  Van  Sicklen 
Brooklyn  Eagle 
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William  S.  Walker 

Walker  &  Downing 
Dr.  Lbo  Wallbrstbin 
FiANK  P.  Walsh 

Chairman,  The  Power  Amtiority,  State  of  N. 
Hon.  Thomas  J.  Walsh 

District  Attorney,  Kicbmond  Coetnty 
Dr.  C.  H.  Watson 

Director,  American  Telephone  &  Telepo^ 

Company 
Walter  B.  Weisenburger 

Executive  Vice-President,  National  Association  of 

Mannfaetnrers 
Curtis  A.  Wessel 
Norman  Weinberger 
Myron  Weiss 

Time 

Albert  J.  Westerman 

Vice-President  and  Manager, 

Jacob  Hornung  Brewing  Company 
Howard  D.  White 

United  States  Brewers'  Association 
DuBds  WloOM 

American  Beowee 

J.  F.  WiLLBlWOCK 

Brewers'  Technicai  Reoiew 

C.  D.  Wiluams 

Secretary,  Uniud  States  Breom^  Association 
Michael  Williams 

Editor,  The  Commonweal 
Arthur  Willson 

Erwin  Wasey  and  Company 
Matthew  Woll 

Vice-President,  American  Federation  of  Lahor 
Mrs.  C.  G.  Wyckoff 

Pnhlisber,  Magazine  of  Wall  Street 
Hon.  Shirley  W.  Wynne 

Former  Commissioner  of  Health,  N,  Y.  C. 

Samuel  O.  Younghbart 

Cecil,  Warwick  ased  CecU 
Walter  F.  Zimmeb 

Stroh  Brewery  Company 

M.  M.  2^MMERMAN 

Natimeal  DeU^0o$i0n  Grocer 
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UNITED  BREWERS  INDUSTRIAL  FOUNDATION 

21  EAST  40XH  STREET.  NEW  YORK 

Jacob  Rufpbkt,  Chairman 


BOOKLETS  AND  MANUALS 
AVAILABLE 

•BREWING  AND  THE  PUBLIC  INTEREST" 

AddKMS  ddivered  at  the  Inaugural  Lunch- 
eon of  the  United  Brewers  Industrial  Founda- 
tkm.  The  Waldoif-AMoria,  New  York.  N.  Y. 


BEER  IN  THE  AMERICAN  HOME" 

Eloise  Davison.  B.S.,  Ohio  State  University, 
M.S.,  Iowa  State  College.  Director,  New  York 
Herald  Tribune  Home  Institute. 


IN  PREPARATION 


THE   ECONOMICS   OF   AMERICAN  BREWING" 

Warren  M.  Persons,  Ph.D.,  former  Professor 
of  Economics,  Harvard  University,  Cambridge, 
Mass.  Fellow  and  Past  President,  American 
Statistical  Association. 


Copies  of  these  booklets  and  manuals  may  be  obtained, 
without  cost  or  obligation,  by  writing  to 
United  Brewers  Industrial  Foundation 
21  East  40th  Street,  New  York,  N.  Y. 


Tour  Part 

IN   THIS  PROGRAM 


HE  Foundation  is  interested  in  your 


you  think  about  beer  in  its  general  relation 
to  the  public,  but  also  nKxre  specifically 
what  you  think  about  beer  in  its  relation 
to  your  own  field,  whether  it  be  health, 
medicine,  nutrition,  labor,  publishing, 
fxrm  interests,  women's  interests  or  eco- 
nomics. It  wants  to  know  what  it  can  do  to 
be  helpful.  Your  suggestions  for  specific 
activities  which  might  be  undertaken  will 
therefi>re  be  welcome. 

The  keystone  of  the  work  is  the  public 
interest.  The  Foundation  realizes  that  the 
welfare  of  the  brewing  industry  depends 
upon  the  sincerity  with  which  the  industry 
meets  the  public  interest  and  serves  the 
pubUc's  needs. 

We  invite  inquiries  and  comments  on 
this  service  to  the  American  public. 


UNITED  BREWERS 
INDUSTRIAL  FOUNDATION 
Jacob  Ruppert,  Chairman 

21  East  40th  Street,  New  Yorh,  N.  Y, 
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